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Mahindra expands
branded pulses
portfolio

DILIP KUMAR JHA

Mumbal, 8 August

Mahindra Agrl Solutions (MASL), a 100 per
cent subsidiary of Mahindra & Mahindra, on
Monday launched four new warletles of
branded pulses under its NuPro brand. The
company Is alming for six-seven per cent
share In Mumbal's packaged pulsss market
by the end of FY17.

MASL Introducad chana dal, moong dal,
masoor dal and urad dal at a premium of near-
1 20 per cent over the prevalling market price.
It sells tur dal at similar premium pricing.

“With Introduction of four new varieties of
pulsas, we can now boast of a complete port-
folio of branded pulses with the proposition
of healthy, pure and quallty products... The
repeat purchase for MuPro stands at a healthy
30 per cent.” sald Ashok Sharma, managing
director and chief executive, MASL.

At present, the company s targeting upper
middle class, health conscious consumers in
Mumbai before golng for a pan-Indla rollout
plan in three vears. “Currently, we are focusad
In Mumbai. But we are also evaluating other
markets In Maharashtra and In another three
years, we expect to be present in all iImportant
clties across India,” Sharma said.

Golng forward, Mahindra will expand its
footprint in other related value-added prod-
ucts this year such as besan.
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Mahi Agri Solutions Launches
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Unpolished

Brings chana, moong,
masoor and urad dal
to the market under
its brand NuPro

Ram.Sahgal@timesgroup.com

Mumbai: The estimated 71.5 lakh
crorebranded pulses market in the
country has attracted yet another
corporate, thanks to the hefty mar-
gins and potential for growth it
commands.

Mahindra Agri Solutions (MASL),
a wholly-owned subsidiary of
Mé&M, which launched tur dal un-
der NuProbrand a vear ago in Mum-
bai, has launched chana, moong,
masoor and urad dals across 4,000
outlets in the city.

NuPro pulses are targeted at the
upper middles class, educated wo-
man of the city Urad dal has been
priced at 130 per half a kg, moong
dal (#185 a kg). Masoor Dal (#160./kg)
and chanadal(zl75akg). The premi-
ums that the unpolished dals com-
mand range from 0-100% to the nor-
mal variety of dals, basis consumer
affairs ministry dataon July 5.

Justifying the prices, Sharma sa-
id, *These are sundried, unpolished
variety of pulses which take app-
roximately half the timetocook, Be-
sides we vouchsafe for the purity
and high quality assurance, which
is why NuPro had a healthy 30% re-
peat purchase.”

The two larger rivals of MASL are
Tata Sampann and Satvam, which
have 20% and 8-9% market share in
Mumbai respectively, said Sharma.
The company which had sales of
r2.hcrore inpulses inFY16targets to

iy

Pulse
>

C o i

Packaged Pulses MKt
Seenatz350Crore

MUMEAI The Mumbai pulses
market is estimated at ¥7.000
crore, of which organised pack-
aged pulsesmarket isx350 crore.
MASL plans to havearound 5%
marketshare by the end of the
current fiscal year, according to
AshokSharma, MD & CEOD, MASL

generate revenue of 20 crore from
pulses in the currant fiscal in Mum-
bai. It's grander aims include ex-
panding to the country's top10cities
over the years and commanding a
5% market share of the overall 1.5
lakh crore branded market.

MASL also sells edible oils like so0-
va and mustard under the NuPro
brand in West Bengal, and fruits
and vegetables under the Saboro,
Spanish for tasty, brand. The reve-
nues of MASL erew 12 times to £300
crore in the past five years through
fiscal vear 2015-16.

Around 90-95% of the procure-

. All rights reserved.

in Mumbai
I\ ™ |

market, mainly APMC market
yvards and appx 10% from Myvanmar;
Tanzania and Canada. The compa-
nyv has reached out to 2500 farmers
in Maharashtra in areas like Latur
and Amravati and plans to swathe
10,000 farmers in the near future.

In fact, claims Sharma, the pro-
ductivity of pulses, which stands
at an average v650 kg/hectare in
India, rose to ¥BO0-B50 kg/ha,
thanks to advisory and high quali-
tv input sales by MASL to farmers
inn Latur. In comparison average
yield in China is1900 kg ha for pul-
ses, Sharma added.

Ashok Gulati, Infosys chair profes-
sorforagriatICRIER, alsosaid that
corporates tend to charge higher
premiums becanseof “guality assu-
rance” and brand eguity “which
isn'tbuilt out of thinair.™

“If vou knew the Kind of oilsbeing
used by some to polish dals in the
unorganised sector, yvou'd stop ea-
ting them,” he said. “The bigwigs
(corporates) can’'t afford to erode
their brand equity by engaging in
malpractice s0 you as a customer
can besure of quality even if you're
payinga higher price.”
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Mahindra launches 4 varieties of dal under NuPro

OUR BUREAU
Mumbai, August 8

Mahindra Agri Solutions,
part of Mahindra &
Mahindra  Group, has
launched four new varieties
of branded pulses under its
NuPro brand in Mumbai
with a target to become a
panindia player in three
years.

The company, which is
selling only branded tur, has
completed the entire portfo-
lio of branded dal with the
launch of chana, moong,
masoor and urad. It also

plans to launch besan under
NuPro brand soon.

The agriculture division of
Mahindra group is targeting
a turnover of 20 crore this
fiscal from the branded
pulses market in Mumbai
which is estimated at ¥350
crore. Overall pulses market
in Mumbai is about 5,000
crore.

Mahindra plans to source
90 per cent of its pulses re-
quirement directly from
farmers in Maharashtra,
Madhya  Pradesh  and
Karnataka and depend on

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved.

imports from Canada, Myan-
mar and TanZania for the
rest.

Ashok Sharma, Managing
Director, Mahindra Agri Solu-
tions, said the good response
for the tur dal, which was
launched nine months ago,
has given confidence to go
whole hog on pulses.

“We have sold 500 tonnes
of NuPro tur dal in nine
months and touched a peak
of 100 tonnes recently. In
fact,about 30 per cent of our
sales came through repeat
customers,” he said.

Estimated at 1.5 lakh
crore, the Indian market for
branded pulsesis growing at
20 per cent per year for last
five years as pulses sold in
loose are also priced at a
premium mostly.

Mahindra is also strength-
ening its focus on research
and development and is de-
veloping a new variety of hy-
brid seed for pulses to im-
prove the yield which is
currently among the lowest
at 650 kgfhectare against the
world average of 1,000 kg. It
i51,900 kgfha in China.
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Mahindra Agri expands branded pulses portfolio

MUMBAI: Mahindra Agri Solutions Ltd. (MASL), a 100 per cent subsidiary
of Mahindra & Mahindra Ltd, has added four new varieties of pulses
under its NuPro brand after the successful introduction of tur dal in the
Mumbai market. The products, chana dal, moong dal, masoor dal and
urad dal, will be available at 4,300 retail outlets in the city. Alok Sharma,
President, Agri and Africa & South Asia Operations, MD & CEQ, MASL,
said, “With the introduction of four new varieties, we can now boast of a
complete portfolio of branded pulses. We are encouraged by the
consumer response. In nine months since we introduced Tur Dal, we
have sold 500 MTs in Mumbai alone.” — Special Correspondent

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved. 8
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1  The Economic Times .M&M launches unpolished pulses to August 09,
grab share of Rs 350 crore pie in 2016
Mumbai.

2 The Hindu Business Line Mahindra launches 4 varieties of dal August 08,
under NuPro. 2016

3 Business Standard India Mahindra expands branded pulses August 09,
portfolio. 2016

4  Agencyfags! Mahindra expands branded pulses August 09,
portfolio. 2016
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Headline : M&M launches unpolished Domain : The Economic Times
pulses to grab share of Rs 350 crore pie in
Mumbai

Date : August 09, 2016 Journalist: Ram Sahgal

http://leconomictimes.indiatimes.com/articleshow/53603018.cms?utm source=contentofin
terest&utm medium=text&utm campaign=cppst

The size of the branded pulses market is a tad less than 1 per cent of the overall size of the pulses
market countrywide at Rs 156 lakh crore.

MUMBAI: The estimated Rs 1.5 lakh crore branded pulses market in the country has attracted yet
another corporate, thanks to the hefty margins and potential for growth it commands. Mahindra Agri
Solutions (MASL), a wholly-owned subsidiary of M&M, which launched tur dal under NuPro brand a year
ago in Mumbai, has launched chana, moong, masoor and urad dals across 4000 outlets in the city.

NuPro pulses are targeted at the upper middles class, educated woman of the city. Urad dal has been
priced at Rs 130 per half a kilo, moong dal (Rs 185 a kilo), Masoor Dal (Rs 160/kg) and chana dal (Rs
175 a kilo). The premiums that the unpolished dals command range from 50-100 per cent to the normal
variety of dals, basis consumer affairs ministry data on July 5.

Justifying the prices, Sharma said, "These are sundried, unpolished variety of pulses which take
approximately half the time to cook. Besides we vouchsafe for the purity and high quality assurance,
which is why NuPro had a healthy 30 per cent repeat purchase."

The two larger rivals of MASL are Tata Sampann and Satyam, which have 20 per cent and 8-9 per cent
market share in Mumbai respectively, said Sharma.

The company which had sales of Rs 2.5 crore in pulses in FY16 targets to generate revenue of Rs 20
crore from pulses in the current fiscal in Mumbai. It's grander aims include expanding to the country's top
10 cities over the years and commanding a 5 per cent market share of the overall Rs 1.5 lakh cr branded
market.

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved. 13
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MASL also sells edible oils like soya and mustard under the NuPro brand in West Bengal, and fruits and
vegetables under the Saboro, Spanish for tasty, brand. The revenues of MASL grew 12 times to Rs 900
crore in the past five years through fiscal year 2015-16.

Around 90-95 per cent of the procurement of pulses is from the domestic market, mainly APMC market
yards and appx 10 per cent from Myanmar, Tanzania and Canada. The company has reached out to
2500 farmers in Maharashtra in areas like Latur and Amravati and plans to swathe 10,000 farmers in the
near future.

In fact, claims Sharma, the productivity of pulses, which stands at an average 650 kg/hectare in India,
rose to 800-850 kilo/ha, thanks to advisory and high quality input sales by MASL to farmers inn Latur. In
comparison average yield in China is 1900 kg/ha for pulses, Sharma added.

Ashok Gulati, Infosys chair professor for agri at ICRIER, also said that corporates tend to charge higher
premiums because of "quality assurance" and brand equity "which isn't built out of thin air." "If you knew
the kind of oils being used by some to polish dals in the unorganized sector, you'd stop eating them," he
said. "The bigwigs (corporates) can't afford to erode their brand equity by engaging in malpractice so you
as a customer can be sure of quality even if you're paying a higher price."

The size of the branded pulses market is a tad less than 1 per cent of the overall size of the pulses
market countrywide at Rs 156 lakh crore, which opens the potential for tremendous growth of the
organized sector, Sharma added

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved. 14
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Headline : Mahindra launches 4 varieties of | Domain : The Hindu Business Line

dal under NuPro

Date : August 08, 2016 Journalist: Our Bureau

http://www.thehindubusinessline.com/economy/agri-business/mahindra-launches-4-
varieties-of-dal-under-nupro-brand/article8960372.ece

@ THESSS®HINDU

Businessline

Mumbai, August 8:

Mahindra Agri Solutions, part of Mahindra & Mahindra Group, has launched four new varieties of branded
pulses under its NuPro brand in Mumbai with a target to become a pan-India player in three years.

The company, which is selling only branded tur, has completed the entire portfolio of branded dal with the
launch of chana, moong, masoor and urad. It also plans to launch besan under NuPro brand soon.

The agriculture division of Mahindra group is targeting a turnover of 1120 grore
pulses market in Mumbai which is estimated at (1350 crofe. Oy
115,000 crore.

Mahindra plans to source 90 per cent of its pulses requirement directly from farmers in Maharashtra,
Madhya Pradesh and Karnataka and depend on imports from Canada, Myanmar and Tanzania for the
rest.

Ashok Sharma, Managing Director, Mahindra Agri Solutions, said the good response for the tur dal, which
was launched nine months ago, has given confidence to go whole hog on pulses.

“We have sold 500 tonnes of NuPro tur dal in nine months and touched a peak of 100 tonnes recently. In
fact, about 30 per cent of our sales came through repeat customers,” he said.

Estimated at [11.5 Igkh cr
last five years as pulses sold in loose are also priced at a premium mostly.

Mahindra is also strengthening its focus on research and development and is developing a hew variety of
hybrid seed for pulses to improve the yield which is currently among the lowest at 650 kg/hectare against
the world average of 1,000 kg. It is 1,900 kg/ha in China.

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved. 15
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Headline : Mahindra expands branded Domain : Business Standard India
pulses portfolio

Date : August 09, 2016 Journalist: Dilip Kumar Jha

http://www.business-standard.com/article/companies/mahindra-launches-four-new-
variants-of-pulses-116080800901 1.html

Ashok Sharma, President Agri and Africa & South Asia Operation, MD & CEO, Mahindra Agri Solution
Ltd, at the launch of 4 new varieties of branded pulses under its NuPro brand in Mumbai. Photo:
Suryakant Niwate

Barely nine months after launching first "NuPro" brand tur dal, Mahindra Agri Solutions Ltd (MASL), a
wholly-owned subsidiary of auto major Mahindra & Mahindra Ltd, has launched four new variants of
pulses on Monday to strengthen its agri commodities business.

Aiming to achieve 6-7 per cent of market share in Mumbai by the current financial year end, MASL
introduced chana dal, moong dal, masoor dal and urad dal at a premium of nearly 20 per cent over the
prevailing market price of these variants. The company also sells tur dal at similar premiums.

MASL's launch of new pulses variants indicates consumers' confidence towards "NuPro" brand which
claims to be unpolished and nutrient-rich with guaranteed quality. Since procurement of whole grain and
processing thereafter are controlled and monitored by the Mahindra Quality Standard (MQS), MASL has
received repeat of orders from consumers.

"With introduction of four new varieties of pulses, we can now boast of a complete portfolio of branded
pulses with the proposition of healthy, pure and quality products. We are encouraged by the consumers'
response. With the NuPro brand of pulses, we are delivering our promise of purity of customers. The
repeat purchase for NuPro stands at a healthy 30 per cent," said Ashok Sharma, Managing Director and
Chief Executive Officer, MASL.

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved. 16
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The company is retailing pulses through its 4300 retail outlets involving 22 distributors. The distribution of
pulses has achieved a monthly volume of 100 tonnes with accumulative quantity of pulses handling at
500 tonnes since its first launch nine months ago. MASL is targeting Mumbai pulses market which
currently stands at Rs 7,000 crore of which branded pulses contribute nearly 5 per cent worth Rs 350
crore. The company aims to achieve Rs 20 crore of turnover from pulses segment this year. Organised
sector pulses sell is growing at 15 per cent annually in Mumbai. The company plans to expand its
footprints beyond Mumbai steadily and see its presence across all major cities in India in three years.

Targeting third slot with 6-7 per cent of market share in Mumbai by the current year end only after Tata's
and Satyam's market shares at nearly 20 per cent and 8-9 per cent respectively in pulses segment, MASL

"While we distributed 20,000 packets of 'NuPro' brand tur dal for promotion, we don't feel the need of
complimentary distribution of pulses now as our brand got established. We would invest on brand
promotion of our new variants of pulses as per the need," said Sharma.

MASL with its business in mustard oil and soya oil under "NuPro" brand apart from pulses; and dairy and
fruits under "Saboro" brand cloaked a total turnover of Rs 900 crore in the financial year 2015-16.

The company is exploring pulses procurement strategy from African countries including Tanzania and is
also in talks with suppliers in Myanmar to expand pulses import during lean season in India. Import
contributes currently 10 per cent of MASL's volume.

"Our aim is to increase farmers' prosperity for which we have been successful in Latur where farmers
achieved 20 per cent growth in productivity at 800-850 kgs per ha through our modern mechanized farm
practices through 250 Samriddhi centres," said Sharma.

Copyright © 2013 Mahindra & Mahindra Ltd. All rights reserved. 17
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Headline : Mahindra expands branded Domain : Agencyfaqgs!

pulses portfolio
Date : August 09, 2016 Journalist:

http://www.afags.com/news/story/48656 Mahindra-expands-branded-pulses-portfolio

Barely nine months after launching first "NuPro" brand tur dal, Mahindra Agri Solutions Ltd (MASL), a
wholly-owned subsidiary of auto major Mahindra & Mahindra Ltd, has launched four new variants of
pulses on Monday to strengthen its agri commodities business.

Aiming to achieve 6-7 per cent of market share in Mumbai by the current financial year end, MASL
introduced chana dal, moong dal, masoor dal and urad dal at a premium of nearly 20 per cent over the
prevailing market price of these variants. The company also sells tur dal at similar premiums.

MASL's launch of new pulses variants indicates consumers' confidence towards "NuPro" brand which
claims to be unpolished and nutrient-rich with guaranteed quality. Since procurement of whole grain and
processing thereafter are controlled and monitored by the Mahindra Quality Standard (MQS), MASL has
received repeat of orders from consumers.

"With introduction of four new varieties of pulses, we can now boast of a complete portfolio of branded
pulses with the proposition of healthy, pure and quality products. We are encouraged by the consumers'
response. With the NuPro brand of pulses, we are delivering our promise of purity of customers. The
repeat purchase for NuPro stands at a healthy 30 per cent," said Ashok Sharma, Managing Director and
Chief Executive Officer, MASL.

The company is retailing pulses through its 4300 retail outlets involving 22 distributors. The distribution of
pulses has achieved a monthly volume of 100 tonnes with accumulative quantity of pulses handling at
500 tonnes since its first launch nine months ago. MASL is targeting Mumbai pulses market which
currently stands at Rs 7,000 crore of which branded pulses contribute nearly 5 per cent worth Rs 350
crore. The company aims to achieve Rs 20 crore of turnover from pulses segment this year. Organised
sector pulses sell is growing at 15 per cent annually in Mumbai. The company plans to expand its
footprints beyond Mumbai steadily and see its presence across all major cities in India in three years.

Targeting third slot with 6-7 per cent of market share in Mumbai by the current year end only after Tata's
and Satyam's market shares at nearly 20 per cent and 8-9 per cent respectively in pulses segment, MASL

"While we distributed 20,000 packets of 'NuPro' brand tur dal for promotion, we don't feel the need of
complimentary distribution of pulses now as our brand got established. We would invest on brand
promotion of our new variants of pulses as per the need," said Sharma.

MASL with its business in mustard oil and soya oil under "NuPro" brand apart from pulses; and dairy and
fruits under "Saboro" brand cloaked a total turnover of Rs 900 crore in the financial year 2015-16.

The company is exploring pulses procurement strategy from African countries including Tanzania and is
also in talks with suppliers in Myanmar to expand pulses import during lean season in India. Import
contributes currently 10 per cent of MASL's volume.
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Rise.

"Our aim is to increase farmers' prosperity for which we have been successful in Latur where farmers
achieved 20 per cent growth in productivity at 800-850 kgs per ha through our modern mechanized farm
practices through 250 Samriddhi centres," said Sharma.
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